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The Canadian Travel Market

•According to the Conference Board of Canada, Canadians spent 
$15.1 billion on leisure and FVR travel outside of the country in 2006 
and are predicted to spend close to $20 billion by 2011.

•Canadians will spend $8.8 billion by 2011 traveling for leisure 
purposes to the US for an increase of 25% from 2006.

•Travel volume from Canada to the US YTD decline is 9% through 
July, but should settle at -4+ % by year-end (OTTI).

•According to Statistics Canada, Colorado received 158,000 visitors 
from Canada in 2008 (more than 1 night) an increase from 133,000 in 
2007 (+19%)

•Approximately 35 tour operators (both winter and summer product) 
actively offer Colorado in Canada.



Spending in 2008
(source: Statistics Canada; all records)

$12.2 billion (excludes fares to travel to the U.S.)
$1,405 per party
$653 per visitor
$83 per visitor per night

Of the 76% of spending reported with detail:
35% accommodations
22% food & beverage
17% other (souvenirs, shopping, etc)
13% transportation (in U.S.)
12% entertainment



Press & PR
Press releases
The following press releases were sent to selected 
press contacts during the year:
•Colorado Beer Festivals
•Over the River / Denver Museums
•Snow At First Sight
•Nine Gems
•Cool Freebies for Colorado-bound Skiers
•Wines with an Altitude
•Weddings in Colorado
•Colorado’s National Parks
•All Aboard
•Colorado Dude Ranches
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Press & PR
PR value July 2009 – June 2010: 

US$770,386.34



Press & PR
Discover America Day, October 5, 2009

•Organized by Discover America Canada

•Attended by CTO (Jan Zandboer)

•59 handpicked media contacts present

•Ten 15-minute pre-arranged appointments

•Great networking event

Aspen press event, October 15, 2009

Richard Eve of the RMR Group attended this function on 
behalf of CTO in absence of Jan Zandboer. Approx. 10 
media contacts were present.



Press & PR

Individual Media Fams

•Reb Stevenson for the Toronto Star, January 2010

•Chris Robinson Travel Show (radio), May 31 – June 5, 2010

•Gary Butler for the Calgary Herald, June 3 – 10, 2010



The Chris Robinson Show
Live radio shows on CFRB – Toronto and CJAD - Montreal

The Chris Robinson Show was broadcast live on Saturday June 5 from Mesa 
Verde. Other Colorado sites visited were Denver, Colorado Springs, Alamosa, 
Gunnnison, Crested Butte, Silverton, Durango.
The show staff was accompanied and guided by Michael Driver.

To listen to the Toronto show please go to this link and click on Colorado: 
http://www.newstalk1010.com/shows/501339

More Colorado info on Chris’ web site: 
http://www.chrisrobinsontravelshow.ca/destinations.asp?destination=colorado

http://www.newstalk1010.com/shows/501339�
http://www.chrisrobinsontravelshow.ca/destinations.asp?destination=colorado�


Press & PR

Group Media Fam, May 1 – 8, 2010
Participants:
Joanna Ebbutt Freelance Writer Dreamscapes
Michael Morcos Publisher Canadian World Traveller
Gary Butler Freelance Writer Westworld Magazine
Kenneth Winlaw Freelance Writer Toronto Sun
Robb Beattie Freelance Writer Doctor’s Review

Potential Media Value: $471,056 (not counting syndication spin-off)



Travel Trade
Sales calls to a number of Tour Operators with Colorado product or 
propensity of carrying Colorado product. Here’s a small selection.

•Uniglobe Eastern Canada – consortium with over 40 agencies in Eastern Canada (including Quebec). 
Need to keep them in mind for future coops and other plans.

•Total Vacations – Smaller operator carrying only a small amount of ski product in Colorado. Are more 
known for Summer products.

•EW Tours – Relatively new player. Need time but have propensity.

•CAA South Central Ontario – Equivalent of AAA. This group of 28 agencies only cover South Central 
Ontario. Possible future partner for coops and promos.

•GAP Adventures – By far the largest adventure travel company in Canada. Very innovative. At this 
moment not much product in the US (one tour touches Mesa Verde). Lots of possibilities.

•Merit – Large outfit with the right demographics. CTO will run coops with them.

•Escapades – Well-established tour operator with propensity of starting US program

•AMA – AAA of Alberta. Lots of rubber tire traffic into Colorado.

•Advantage Travel & Cruises – Nationwide consortium that carries their own travel tours and programs



Consumer activities

Requests for information via colorado.com

From August  2009 – June 2010 a total of 3,584 information packages 
were sent to Canadian consumers as a result of internet browsing. 

From July 1, 2009 – June 30, 2010 68,042 Canadians visited 
colorado.com  and spent an average of 2:21 minutes on the site. This is 
almost 70% more than in the same period the previous year.



Consumer activities
Gendron Ski Launch Event, November 1, 2009, Imperial Cinema, Montreal

•Great concept
•1,600 qualified consumers
•High level of Colorado knowledge (repeaters)
•No brochure grabbers
•Mostly Francophone consumers, only a handful of Anglophones
• Showing of Warren Miller’s Dynasty
•Consumer show on-stage
•750 Colorado packages distributed
•Brochure partners: Copper Mountain and Steamboat



Toronto’s Ultimate Travel Show
January 23-24, 2010

Show impressions

•Smaller than usual
•Less visitors than usual. This is due to 
moving the show from an airport location 
(with free parking) to a downtown location. 
Show management will disclose numbers 
at the end of January.
•Steady flow; no huge peaks. Time to talk 
with visitors. 
•Beautiful weather over the weekend might 
have influenced attendance.
•Visitors were well-informed, well-travelled 
and extremely interested. No brochure 
grabbers. No armchair travellers.



Show impressions
•Well organized and run show

•Only Friday was a bit slow (also lots of students from travel 
schools)

•Steady flow; no huge peaks. Time to talk with visitors 

•Olympic Games could have influenced attendance (certainly 
on Sunday), however even Sunday was very busy

•Visitors in general were well-informed, well-travelled and 
interested

•Eco-friendly; no waste of brochures

•Visitors generally like to drive and do not necessarily fly

•New possible target market: motorcyclist enthusiasts (around 
a dozen inquiries on this subject alone)

•Well over 30,000 visitors

The Outdoor Adventure Show
February 26-28, 2010



Coops
Flight Centre (June-July, 2009)
A multi-facetted co-op in southern Ontario. A number of Colorado packages were 
produced and were sold through various marketing efforts, including:
•Shop Front Window Panels in 60 Flight Centre Stores in Southern Ontario

•A full page in Flight Centre’s monthly magazine “Captain’s Catalogue” with a 
circulation of 20,000.

•Electronic Direct Marketing: e-newsletter, distributed to 200,000 subscribers in 
Eastern Canada.

•Online Marketing: Colorado Micro site on Flight Centre’s web site. This web site 
receives 2,000,000 unique visitors and 12,000.000 page views per month

•Newspaper advertising in major dailies in Southern Ontario, like Toronto Star, 
Toronto Sun, 24 Hours and Metro.

•Communication / PR: a media release on the promotion to selected trade and 
consumer press



Shop front window panels 
(in over 60 stores)

Captain's Catalogue in all Eastern 
Stores. Distribution over 20,000

Flightcentre.ca.
2,000,000 Unique Visitors per month



Coops

Merit (June – September, 2009)

An online promotion of Merit’s new summer program promoting 
and selling Dude Ranch vacations in Colorado. Marketing efforts 
included:

•Online Marketing: Colorado Mini site on Merit’s web site.

•Electronic Direct Marketing: 4 e-newsletters will be produced and 
distributed to Merit’s consumer database (24,000)



Coops
Merit Ski

•Joint ads in Globe & Mail and Ski 
Canada

•All Colorado products were up 
significantly especially Steamboat 
(+550%) and Telluride (+379%)



Coops
Zoomer is Canada’s premier magazine for the baby 
boomers with a circulation of 180,000. CTO place 2 ¼ 
page ads in the May and June issues and one full 
page ad in the July issue. Along, CTO secured space 
on Zoomer’s web site www.50plus.com



Travel Trends and News
•Canadian dollar remains close to par with the US$

•Merit buys Travel Cuts (student travel)

•BCAA closes storefront travel offices in British Columbia; Maritime Travel 
opens new agencies in BC

•Aeroplan buys Carlson Marketing

•Sunwing and Signature agree to join forces

•Air Canada Adds 7 new US cities to its network

•Expedia launches travel agents affiliate program in Canada

•Virgin America launches Toronto – San Francisco and Los Angeles service

•UPS takes on airline luggage with “luggage box”
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